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INTRODUCTION

This FABC Paper is a follow-up to FABC Paper No. 85 on "The
Catholic Church in Asia and Social Communication," published Au-
gust, 1999,

The paper contains a documentation on Social Communication
at the Roman "Synod on Asia" in 1998 and on the final document of
the same Synod Ecclesia in Asia, which was published November
1999 in New Delhi.

After these, there follow different Orientations and Recommen-
dations, and final statements of meetings organized by the FABC
Office of Social Communication.

The Consultation on "Evangelization and Social Communication"



was jointly organized by the two pertinent FABC offices. The full
texts of the presentations at this consultation are published as a book
under the same title by Fr. Mario Saturnino Dias (St. Paul's, Mumbai,
2000).

The Orientations and Recommendations of two "Bishops' Insti-
tutes for Social Communication" (BISCOM) on Moedern Communi-
cation Technologies (I1, 1999) and Social Communication Forma-
tion in Priestly Ministry and Mission (I11, 2001) are next. BISCOM
IT on modern communication technologies had a follow-up in May
2001 with a "hands-on" training seminar for bishops on computer,
Internet, etc., in co-operation with Assumption University in Bangkok.

From the final considerations of the annual meetings of Asian
communication bishops ("FABC-OSC Bishops' Meet") the meeting
on Megatrends Asia (1999) was especially appreciated. The 2000
meeting followed the theme of the FABC Plenary Assembly of Janu-
ary 2000, on "A Renewed Church in Asia: Communicating Love and
Service."

The operations and financing of "Radio Veritas Asia" as a mis-
sionary for Asia are the responsibility of the Federation of Asian
Bishops' Conferences (FABC). A paper, which was presented at the
annual assembly of the Pontifical Council for Social Communica-
tions at the Vatican (March 2001), is added, along with a keynote
address, which opened a program-planning conference for the short-
wave radio station in August 2000.

This documentation should give an overview about social com-
munication concerns of the Church in Asia from the FABC point of
view as of mid-2001.

Franz-Josef Eilers, svd
Executive Secretary

I. THE ASIAN SYNOD AND SOCIAL COMMUNICATION:
A DOCUMENTATION
by Franz-Joser EILERS, SVD

The Special Assembly for Asia of the Synod of Bishops, from
April 18 to May 14, 1998, followed similar continental assemblies
for Africa, Europe and the Americas. These assemblies are comple-
mentary to the universal Synods of Bishops, which were introduced
by Pope Paul VI as a follow-up of the Second Vatican Council. The



special continental assemblies are also to prepare for the Great Ju-
bilee of the year 2000. By then, with the synods for Oceania (No-
vember-December, 1998) and Europe (1999) still to come, all conti-
nents of the world will have had special assemblies. Such synods
are occasions to consider in depth the situation, needs and possibili-
ties for the Church's in those continents. The participants get to
know each other better and strengthen co-operation for common con-
cerns. For the Holy Father and Roman Curia they provide an oppor-
tunity to know better the needs and expectations of the peoples of
these countries.

The preparations for the "Synod of Bishops, Special Assembly
for Asia" started in a concrete way with the publication of the theme:
Jesus Christ the Savior and His Mission of Love and Service in Asia:
"That they may have life and have it abundantly” (Jn.10;10); and of
the Lineamenta, an outline of the theme as a basis for discussion.
The document was published in 1996. The Bishops' Conferences and
other interested persons and organizations had until August, 1997
to comment on this document, and to answer the 14 questions of the
appendix, both of which were supposed to be the basis for the final
working document of the Synod, the Instrumentum Laboris. Gener-
ally, the Lineamenta was criticized for being too general, and not
very specific on the Asian situation of the Church.

The Lineamenta

The mass media are mentioned in a special way in the first chap-
ter, which described "Asian Realities," where they are seen as part
of "Socio-Economic Development," in the section "Trials and Chal-
lenges in Asia"(No.5). The need for education and formation in the
use of mass media is especially underlined:

Not to be underestimated in the rapid changes taking place
on the Asian continent is the impact of the mass media. Pope
Paul VI, seeing its far-reaching effects, described it as a
most powerful means of social transformation (Apostolic
Letter, Octogesimo Adveniens, 20). Where the mass media
have made many positive contributions to development to
the many countries in Asia, the beneficial effects can some-
times be outweighed by the fact that these means are liable
to be manipulated by those with vested interests. In some
cases, the media are controlled by powerful political, eco-
nomic and ideological forces. Since the mass media can
sometimes be a means of cultural invasion, undermining the
traditional religious and family values in Asia, education



and formation as to their use are very important (cf. John
Paul II, Letter to the Delegates of the FABC Vth Plenary
Assembly, Bandung, 1990)."

Mass media are further mentioned in passing as significant
events in Asian mission history (No.13), and "important contribu-
tions" of the young Churches of Asia (No.14).

Beyond the mass media the Lineamenta speak of God's self-com-
munication (Nos.17 ff.) in mission, Christ's mission as communi-
cating Divine Life (No.26), and the mission of the Church as deriv-
ing "from God's own communication of his Trinitarian Life to the
Church"(No. 27, cf. No.29). In the sharing of communion the need
for dialogue in ecumenism (No.28) is underlined, and again men-
tioned as a "path of evangelization." The mission of the Church is
described as one of dialogue: "Dialogue is a part of the work of evan-
gelization because it is a means of mutual knowledge, enrichment
and communication of the saving message and life of Jesus Christ
(cf. Redemptoris Missio, no. 8)" (No.33).

The Lineamenta conclude by saying that the Church, as in her
early times, seeks to preach Christ "so that the riches of his life might
be communicated again to those who will open their hearts to the
promptings of the Holy Spirit in conversion"(No.38).

Among the 14 questions at the end of the Lineamenta document,
which "should be the basis of all responses" (Preface), is included
that of "The Church's Mission of Love and Service" (Ch.VI), ques-
tion 12:

What has the Church done in your area to use the means of
social communications in the Church's evangelizing mis-
sion, especially the press, radio, television, film, video,
Internet, etc.? What initiatives need to be taken in the fu-
ture?

In the formulation of this question, the vision of social commu-
nication as being almost exclusively confined to the mass media is
continued. A broader vision of communication, comprising all the
means, ways and dynamics of communicating within human soci-
ety, introduced by Vatican II as social communication, is missing.
The question also seems to refer only to the external communica-
tion of the Church in evangelizing but does not look at the internal
communication within the Asian Church itself. The world of social
communication, described by Redemptoris Missio (No.37¢c) as a "New



Areopagus," and creating a "new culture," does not surface in the
Lineamenta.

The Instrumentum Laboris

These and other shortcomings are addressed in the Instrumentum
Laboris, the working document of the actual synod, which was pub-
lished on February 28,1998, less than two months before the final
assembly. The Instrumentum Laboris is a summary of the comments
and suggestions made by different bishops' conferences and other
Church bodies, which were sometimes quite outspoken. As for so-
cial communication, the document shows a much broader view, and
addresses the issues more extensively.

1. The threat and challenge of modern communication technolo-
gies for the people of Asia are expressed several times. Thus, the
document says in the first section (Chapter 1) under "Culture" in
Asian Realities (No0.9):

Some responses indicate that the economic state of affairs
is having collateral effects. New forms of culture are re-
sulting from an over-exposure of the mass media, books,
magazines, music, films and other forms of entertainment.
Although the media have the potential of being a great force
for the good, many responses mention that what seems to
be reaching the Asian market is having an opposite effect.
Its images of violence, hedonism, unbridled individualism,
and materialism are striking at the heart of Asian cultures,
at the religious character of people, families and whole so-
cieties. Many responses lament the fact that the sacredness
of marriage, the stability of family, and other traditional
values are being threatened by the media and entertainment
industries on the Asian continent. Such a situation is pos-
ing serious challenges to the Church's message.

Similar considerations are repeated, more in passing, in the de-
mand for peoples of all faiths to address the crises posed by global-
ization and economic situations and counter-values, which are pro-
moted by "the media pressure of an alien 'pop' monoculture." "De-
spite being a 'little flock,' the Church in Asia is called to address
and respond to such sweeping issues. Many times this will involve
programs of dialogue and co-operation with other religions" (No.39).
"Some responses are concerned that the power of Western media and
advertising industry are producing a universal 'mono-culture' which
threatens to drive traditional Asian cultures to extinction" (no. 50).



The "new ways" of communicating, as threat and challenge, are
again mentioned in section No. 53, which is totally devoted to the
means of social communication under the general chapter (VII) on
"Missionary Proclamation" in "The Church's Mission of Love and
Service in Asia."

2. "Ecclesial Realities of Asia" (Chapter II) have been and are
also social communication realities. The Churches of the Orient have
"a significant presence in the field of education, social and health
services, and mass media" (no.11). The Church in Asia is said fur-
ther to have "a good number of publishing centers for books, re-
views, newspapers, weeklies, popular magazines. In recent years a
number of ... audio-visual centers and broadcasting stations have
also been started by Christians in Asia" (No.17).

The Catholic Mission History of Asia (Chapter III, No. 20) in

Asia 1s a history as well of communicating:

Christian mission in general has been an agent of the ad-
vancement of culture. In fact, many missionaries were men
and women outstanding as linguists, scholars, historians,
poets and scientists. Many Asian languages were put into
writing; and foundational books, such as grammars, dictio-
naries, etc., were done by missionaries. Besides making
significant contributions to existing Asian languages, both
classical and modern, missionaries also translated many
Christian classics into several Asian languages, thus en-
riching many languages. In this way they also gained the
respect and gratitude of many non-Christians. They also
became engaged in the publication of popular magazines,
scientific reviews, weeklies, daily newspapers and schol-
arly books ... In several parts of Asia, missionaries are re-
sponsible for the establishment of libraries at the popular
and scholarly levels.

In a related manner, higher rates of literacy and education
have also accompanied the spread of the Gospel, particu-
larly in Asia, where in many areas education was limited to
the higher classes of society. The Church has undertaken
programs to help eliminate illiteracy in Asia and increase
the level of education of its people, providing educational
opportunities at the elementary level, as well as at higher
levels of learning...





























































































































































































